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Revenue model ‘Revenue model istics of a platform business model
[5[Revenue model type | Access | Commission | Pay peruse | Sales model | Advertising | Listing | Donation  Other
1A of the asset broker model model ‘model model model model
Revenue stream Access fees | Commission | Commission | Sales model | Advertising | Listing fees | Donations  Other
[ of the assetbroker | toplatform | feeson fees onusage of platform | fees for | on placform
Ha platform services space
Fl transactions
&/ Revenue sousce Asset consumers Asset providers Third paty Other
2[R of the assct broker |
5[/ Payment frequency One-time Subscription-based frequency Usage-based frequency  Other
2|8 of the platform price
8|,/ Price discovery Platform pricc sct by assct | Platform pricc set by assct | Platform price set by | Platform price Othes
% 18 of the platform price providers consumers acgotiation set by assct
g broker
[ Price mechanism Fised platform pricing Vasiable platform pricing Other
1B of the platform price
I Price discrimination | Feature based price ‘Quantity-based price discriminati Location-based price | Other
1A of the platform price
[ | Revenue model type Sales model Rental model Pay pes use model Other
18 of the asset provider
8! Revenue stream Sales of assets Rental fees for assets Usage fees forassets  Other
218 of the asset provider
2o Revenue source Asset consumers Asset broker Third party Other
%P of the assct provider
£E Payment frequency Onetime Subseription based frequency Usage based frequency  Other
Z of the assct pricc
% o Price discovery Assel price set by asset. | Asset price set by asset Asset price set by Asset price set Other
8 of the asset prce providers consumers aegotiation by asset
N broker
£[ip|Price mechanism Fixed asset pricing Variable asset pricing. Other
516 of the asset price
k[ Price discrimination | Feamuse-based price Quantity-based price Location-based price | Other
B of the asset price




